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* Gartner Report, http://www.gartner.com/newsroom/id/2996817

Smart Insights, http://www.smartinsights.com/email-marketing/email-communications-strategy/statistics-sources-for-email-marketing/

SinglePoint, http://mobilesquared.co.uk/media/27820/Conversational-Advertising_SinglePoint_2010.pdf

Localytics, http://info.localytics.com/blog/52-percent-of-users-enable-push-messaging

Global Smartphone Sales in 2014
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Which mobile 
communication channel 

to choose?


